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Innovation brief

Cultural and recreational activities as
catalysts for Sustainable Urban Mobility

Being easily associated with active transport
modes, cultural and recreational activities
are very efficient in making people aware
of alternative uses for and potential of the
spaces usually occupied by motorised traffic. Therefore, they can enable an important
shift towards vibrant people-friendly cities,
and thus support sustainable urban mobility
choices.
Category: process /methodological innovation

cycling (such as bike lanes and often even pavements). Furthermore, there are still instances
where pedestrian spaces are reduced in favour
of motorised traffic even in the historic parts of
cities and as a result people are deprived of the
opportunity to walk or cycle, also perceiving it
as too dangerous. Paradoxically, this situation
is also often found in small and medium sized
towns, where most of the distances are quite
short and where, because of peak hour traffic
jams and one way streets, it can longer to travel
by car than in any other way.

Problem description

Furthermore, in some cases people are so used
Despite the general paradigm shift1 seen in ur- to the current situation that they do not even imban planning and design practice, cities are agine that spaces occupied by parked or movfrequently confronted with a low level of ac- ing cars could be used in so many other ways.
ceptance of temporary or permanent measures
Therefore, when municipalities try to change this
used to restrict the single occupancy car use.
status quo, they face strong opposition. In orThis situation arises from a limited awareness of
der to change their habits, people expect to rethe variety of uses of public space and also of
ceive something in return. They need to become
other transport options, often leading to poorly
aware of the alternative uses of the spaces dediinformed choices to use private cars even if in
cated to car traffic or parking as well as of the
many cases this is not the best solution in terms
impact of their choices.
of time, money or health. A kind of a vicious circle can be seen: the more people use their pri- How does it work
vate cars, the less efficient this transport mode
becomes. In order to improve the situation, re- In order to make the restriction of something ofgional and local authorities invest in infrastruc- ten perceived to be a “human right” (in this case
ture for motorised traffic, while active modes the possibility to travel by private car and park it
of transport (such as walking and cycling) are in the city centre with few constraints) and avoid
ignored and become more and more limited. too strong opposition to it, the best option is
Therefore, it becomes increasingly difficult to to offer something meaningful in return. In this
travel by any means of transport other than the context, cultural and recreational activities can
be some of the most successful in highlighting
private car.
the alternative uses of public space currently
In the suburbs, there are still real estate develop- occupied by cars. They might also represent a
ments that do not benefit from public transport valuable incentive. For example, people who
connections and that lack facilities for walking or use public transport instead of their private cars
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Favouring spaces for people and active travel modes, see http://www.newurbanism.org/newurbanism/principles.html

or walk or cycle can get free access to various different categories. Furthermore, the incentives
activities such as gyms, swimming pools, thea- are not only limited to the new uses given to the
tres, cinema, various performances, concerts, space that was freed up.
presentations, debates, conferences etc.
Alternatively, an NGO or a civic association
Public authorities can and do decide to ban car might initiate such a measure and possibly also
use in a certain area or in an entire city (for a attract other partners to contribute to a comlonger or a shorter period of time) and assign plete alternative offer.
new temporary uses to the public space available, as well as offer discounts to people. Exam- One of the landmark initiatives of this kind is
ples like this can be identified all over the world. the “Street delivery” programme initiated in BuA remarkable one is the “Domenica a passo” in charest (Romania) and then replicated in other
Milan (Italy) because of its extended coverage in Romanian cities. Part of a complex and refined
terms of area (the entire city is covered, not just strategy to make Bucharest more people-friendthe city centre or a limited area only including ly, “Street Delivery” transformed into a regular
several streets), but also because of the ariety of activity, progressively developed and extended
sports and recreational activities proposed for over the years.

pic. 1 @ Vlad Eftenie , StreetDelivery Bucharest 2017
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pic. 2 StreetDelivery Bucharest – images from different editions of this even

pic. 3 StreetDelivery 2017 – images from the events organised in Bucharest and Iasi

pic. 4 @bucurestiulmeudrag.ro StreetDelivery Bucharest 2017

Benefits - and for whom they are
Residents: become aware of the variety of mobility choices they have, but also of the possible options regarding the use of public space.
They may discover new hobbies and get to learn
more about their cities. These initiatives are
generating important social opportunities. They
build and enforce a sense of community by connecting people that would not have otherwise
met one another, even if they are neighbours –
and this has mental health benefits as well. In
the long term, they also provide physical health
benefits not only by reducing air pollution, but
also by encouraging physical activity and supporting behaviour change.

more sustainable modes of transport, inclusive
mobility and equity.
Cultural and sports societies: are better promoted, benefit from positive associations and might
attract new clients and increase the loyalty of
their existing clients

Disadvantages, threats

No matter who the main organiser may be, this
kind of initiative demands extensive collaboration between the public authorities, the cultural
and/or sports institutions, NGOs and other civil
society groups. Moreover, in order to have significant effects, its benefits need to be spread
over a longer period of time. One isolated event
is not enough to produce a significant change in
Public administration: it benefits from greater peoples’ understanding and behaviours regardacceptance of and even support to promote ing urban mobility.
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The main difficulty resides in mobilising and
making so many different stakeholders work together. Even if the civil society and the private
sector are very strong, this kind of action cannot
be taken without the cooperation of the public
authorities (as special approvals are needed).
However, once this is achieved, the risk would be
that this remains at the level of a valued but isolated event, with no continuity or consequences
in terms of urban mobility attitudes and choices.

City administration responsibilitie

Stakeholder analysis - who are the drivers and who are the opponents?

STREET DELIVERY – Bucharest, Romania

Urban mobility and cultural departments define
(or advise on) the content of such events, while
the communication department has an essential
role for their promotion. The effective dissemination of the relevant information to the public
is crucial for the success of this kind of initiative

Examples of good/bad practices

Short description: A cultural event was initiated
in 2005 in order to support the creation of a pedestrian route in the central area of Bucharest,
linking a number of urban parks, public spaces
and cultural facilities. Since 2007, it took the
name of “Street Delivery” and became an annual mobility event, progressively enriched in
content and attendance and also replicated in
other Romanian cities (Cluj, Timișoara, Iași).

This kind of initiative tends to be supported by
NGOs and various civil society (formal or informal) organisations. Principal opponents are
generally the shopkeepers and, more rarely, the
local authorities (like in the recent example of Via
Sport in Bucharest), if they are not involved from
the point of origin of the initiative or included as
a partner in an early stage of the organisation
process. Some residents might also oppose this
Elements of interest:
kind of initiative, seeing in it a limitation of their
rights.
• Testing the alternative use of urban space
currently dedicated to motorised traffic in orLegal framework
der to raise people’s awareness of the variety
of mobility alternatives they have and that of
These activities need only various local level aplocal authorities of the benefits of pedestrian
provals, generally conditional on the support of
spaces.
the public administration. If the latter is the originator of the initiative or is co-opted as a partner
• The use of cultural and recreational events as
since the early phases of the project, there are
a tool to facilitate the acceptance and impleless likely to be major problems. Moreover, the
mentation of pedestrian spaces in city centemporary nature of the changes and therefore
tres and to encourage sustainable mobility
permissions required tends to ease the legal
procedures
Context - Description of the problem / the need

Policy options for cities
This innovation may be easily adopted by cities aiming to become more lively and healthy,
to reduce motorised traffic and to favour active
transport modes. It is a live and real approach
that can facilitate mobility behaviour change
and the shift towards more sustainable lives, but
also the development of an integrated perspective and approach when designing and managing a city.

it addresses:
In 2004-2005, when the idea of this event was first
developed, the city centre of Bucharest offered
almost no place for pedestrians or cyclists, all the
available urban public spaces (streets, squares,
sidewalks and even green spaces) being taken
over by (moving or parked) cars. “Street Delivery” was meant to convince the local authorities
of the necessity of spaces for active travel and
more specifically of a pedestrian route connecting the main cultural and entertainment facilities
in the very centre of the Romanian capital.

Detailed presentation:

More details, images, reviews and statistics
concerning “Street Delivery” and its evolution,
Initiated by the Order of Architects in Romania may be found at:
together with Cărtureşti Foundation, “Street http://street.delivery/
Delivery” currently represents the most popu- https://www.facebook.com/pg/StreetDelivery/
lar measure dedicated to regaining pedestrian about/?ref=page_internal
space for clean urban mobility in Romania. The http://blog.carturesti.ro/category/proiecte/
concept dates back to 2005, when it was offi- street-delivery/
cially launched as ”Pictor Arthur Verona Street http://www.bucharest-tips.com/places/388Cultural Itinerary”, which continued in 2006 un- culture-cultural-centres-street-delivery
der the title ”Your Street Is My Street”. In 2007 it
was renamed “Street Delivery”. It accompanied DOMENICA A PASSO – Milan, Italy
an approved Zone Urban Plan (ZUP) for the area
Episcopiei Street - Pictor Verona Street – Icoa- “Domenica a passo” (in translation, “Sunday
nei Gardens, in order to help its implementa- Walking”) is a beautifully conceived awareness
tion. The cultural event was created as a way to initiative. It was launched in November 2011 in
help people understand the variety of mobility order to address the high levels of air pollution
options they have and to become aware of the resulting from the particular location of Milan in
many possible uses of public spaces and of the Pianura Padana, where there is often very stapotential of pedestrian spaces in general. Dur- ble air. Since then it has been run periodically,
ing the first year, only the Pictor Arthur Verona always attracting more partners, which contribStreet (at the core of the cultural route instituted uted to the amplification of its impact.
by the ZUP mentioned earlier) was temporarily
The core idea guiding the development of this
closed to motorised traffic and occupied by difinitiative was to offer something in exchange for
ferent activities, associations and experiments
a temporary restriction (a limitation on car use)
related to sustainable urban mobility. Very well
imposed by environmental concerns, also helpreceived by the citizens from the beginning, during people see the situation from a different pering the following years “Street Delivery” covered
spective.
a progressively wider area, including more numerous and diverse activities and participants. A lot of opportunities, such as shows, free adIn 2010, one permanent pedestrian square was mission to swimming pools, exhibitions and
created adjacent to Verona Gardens and Angli- various performances are made available to the
can Church. Unfortunately, just a few months public. Moreover, very convenient alternatives
since its inauguration, it started to be partially for fast and comfortable urban travelling are
occupied by illegally parked cars tolerated by provided: a day ticket for transportation costing
the authorities because of the presence of a 1.5 Euros and free use of the public bikes hired
restaurant nearby. The full pedestrian route was through the BikeMi network.
not fully implemented, even after 13 years of the
launch of “Street Delivery”. However, this range Overall, this periodic event is less about the acof events played an important role in the change tual reduction of pollution and more about makof peoples’ mentality, attracting more and more ing people discover how beautiful their city can
followers who, learning from it, developed fur- be without cars and how many varied uses pubther sustainable urban mobility actions.
lic space may have.
It has survived changes in political power and
continues to play the role of a powerful instrument of communication and education of people
for lively cities and sustainable urban mobility.

It was a measure introduced by a newly elected
mayor and it was initially very badly received,
with a lot of protests and complaints, being
boycotted through a partial strike of the tube
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employees. However, little by little, it gained its GENT 2012 ‘LIVING STREETS’
supporters and became increasingly popular
This initiative involved the temporary redesign
among both residents and tourists.
of public spaces, which was undertaken by loVIA SPORT – Bucharest, Romania
cal residents who got organised in small groups
working on different topics. The city adminThis initiative involves the closure of one of the istration only acted as facilitator. This activity
most pleasant main roads in Bucharest for mo- helped people understand the variety of uses
torised traffic during summer time weekends, they could easily assign to public spaces either
temporary using the freed space for sports ac- without having to employ any resources or by
tivities. It has had an important social impact and using minimal, fast and low cost interventions.
was very well received by residents. In the be- Furthermore, these activities played an essential
ginning it worked quite well, until the local politi- role in community building, creating new concal power changed and the new mayor stopped nections between people and strengthening the
the initiative for no apparent reason.
existing ones.
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Two streets were pedestrianised for a month,
and motorised traffic was replaced by picnic
tables, swings, mobile trees, grass, making the
neighbourhood more liveable and attractive for
people. New forms of mobility (such as e-bikes
and carrier bikes) were also tried out.

Author
Irina ROTARU
Cities on the Move (CiMo)

Results

Tel: +33 6 65 16 73 04
+40 7 21 57 09 63
E-mail: oraseinmiscare@gmail.com
ynarina@yahoo.co.uk

•

www.sump-network.eu

Most people were very positive, and sceptical people became more positive

•

Social interaction was improved.

•

Children in particular loved the initiative

HOME ZONES FREIBURG
http://www.eltis.org/resources/videos/homezones-freiburg

Open questions
A mentality shift is needed in order to eliminate
some artificial limits put between various activities. For instance, cycling and walking are
still understood by many people only as leisure
activities and not as “real” practical means of
transport. Once this preconceived idea is eliminated and they understand that they can get
from point A to point B while also having fun,
doing some sports activities, they can save time
and in general enjoy life more.

Possible future developments
The use of culture and sports as catalysts for
sustainable urban mobility has the potential to
evolve into a normal standard instrument for the
preparation and implementation of urban mobility changes.

How and where does this fit into a Sustainable Urban Mobility Plan (SUMP)?
This innovation may play the role of a connection element linking the SUMP with other policies and / or strategic plans related to cultural
development, environment protection or public
health.
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